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of short migrant biographies that
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the social sciences.
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Qternal authors.

insatlantic Perspectives project. Since transatlantic migrants
transfers, their biographies constitute a major focus of the

highlight transatlantic connections and Ehort biographies consists of a sample of migrants exemplary

,urban development, and the social sciences. In contrastto
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You can start browsing the entries from this category below.

Konopka, Gisela

Internationally renowned proponent of social grou

pwork  Continue reading »

w I » GERMAN HISTORICAL INSTITUTE
WASHINGTON DC

1930-1980

Topics Resources

» Introduction
» Entries

» Images

» Documents

» References

Featured Entries

o Bernard Rudofsky
o Gisela Konopka

o Hans Blumenfeld
o Jean Carlu

e 0 e e o e

Featured Images
. L LF
[ Sla—og 2
e

www.transatlanticperspectives.org



BLICK
TRANSATLANTIC 1930-1980

Transatlantic Careers Transnational Institutions Transatlantic Perceptions Topics Resources

Home » Entries » Ernest Dichter

Ernest Dichter (1907-1991)

Psychologist, advertising expert, and motivation researcher

Author » Jan Logemann, Ph.D., German Historical Institute Published: May 08, 2011 Updated: October 13, 2011

Austrian-born Ernest (Ernst) Dichter was one of the most important émigrés in the field of advertising and marketing
psychology. Dichter studied psychology in Paris and Vienna where he was affiliated with Paul Lazarsfeld's Research
Center for Economic Psychology. His work focused on practical applications for depth psychology and psychoanalysis.
After immigrating to the United States in 1937, he made a career for himself by conducting marketing research for
corporations such as Proctor & Gamble.

Along with Pierre Martineau and Herta Harzog, he is considerad to be one ofthe pioneers of motivation research, which
became a crucial tool for Madison Avenue advertisers during the 1950s. Rather than relying on empirical market research
and polling, Dichter and other motivation researchers relied on in-depth interviews with smaller panels to uncover the
hidden motivations of consumers. Their work was central to establishing the notion of “brand image” in marketing. Dichter
helped inspire Exxon's “Put a tiger in your tank™ campaign that aimed to associate that animal's renown for strength and
virility with the company's fuel.

Dichter's fame rests in part on his efforts to utilize Freudian co

advertising campaigns. For this, he drew on his Viennese ba /I/The individual entries detail the migration

working for advertising and media companies, Dichter establ .
1947 In the postwar decades he became a high-profile cons paths and careers Of promment
a prolific and enthusiastic commentator on American mass o professionals. Entries are supplemented
had by now become "American” marketing strategies such ag . .
Europe. His success and visibility also made him a target for with documents, images, selected
attacked him in his 1957 expose as one of the “hidden persu pu b|ications’ and bibliographies, as well as

ans to archival collections.

Selected Publications

Dichter, Ernest. Getting Motivated by Ernest Dichter: The Secret Behind individus! Motivations by the Man Who Was Not Afrsid to Ask
“Why?" New York: Pergamon Press, 1979,

) o ) . ) Ernest Dichter
G‘I‘I I > GERMAN HISTORICAL INSTITUTE www.transatlanticperspectives.org
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Paul Lazarsfeld (1901-1976)

Sociologist and expert in media and market research

Author » Jan Logemann, Ph.D., German Histerical Institute Published: May 08, 2011 Updated: February 28, 2013

Paul Lazarsfeld was ane of the mostinfluential sociclogists of the twentieth century. His work had a significant impact on

methodologies in the social sciences, but also on the development of market research and mass media studies in EXP'OI‘E
i e i Id studied mathematics at the University of Vienna and

Iped establish the Witschaftspsychologische

ich was attached to the University's Institute for

long been part of Vienna's active socialist milieu and

m. lts most renowned study, Die Arbeitsiosen von A

quences of unemployment during the Depression. Still, .

ftheir sociological methodology for market research Related Entries

r, milk, shoes, and other products in Vienna and other

ing habits that foreshadowed some of Lazarsfeld's later

o Images (0)
o Documents (2)
o External Links (0)

o Ernest Dichter
Ford Foundation

o

o Hel rzog
efeller Foundation grant. His initial interest lay in o In r Advanced Studies. Vienna
urope became politically problematic, he began to o Marl oda

e Federal Emergency Relief Administration. Building on
his Viennese experience, he also built up a research center at the University of Mewark and later secured funding (through
the Rockefeller Foundation and media corporations like CBS) for the Radio Project, which was a pioneering effort in o Victor Gruen

academic audience research and ultimately emploved several European émigrés, including Theodor Adorno. By the early s E s
19405, the Radio Project was affiliated with Columbia University, where it grew into the Bureau of Applied Social _

Research. Lazarsfeld obtained a permanent professorship at Columbia University and was increasingly well connected Categones

within American academia. His research in media communication was not only of interest to broadcasting corporations.
Advertisers also paid attention to his work on the “two-step flow™ of communication and the identifications of individuals
who acted as multipliers in communication processes. Several aticles on methodological improvements in empirical i
market research and qualitative questionnaires proved similarly influential in the development of this field. Topics

o Rockefeller Foundation

o Transatlantic Careers; Migrant Biographies

Lazarsfeld was the most important figure in a group that has been called the “Vienna School™ of market research in mid-
century America. Several of his former coworkers atthe Vienna institute, including Herta Herzog, Ernest Dichter and Hans ) )
Zeisel, played influential roles in postwar American marketing, introducing qualitative research methods influenced by o Social Sciences »

o Consumer Design & Marketing »
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Ford Foundation

Funding Transatlantic Exchange between the Arts and Politics

Author » Naomi Verbong Roland, German Histerical Institute Published: September 12, 2012 Updated: October 04, 2012

The Ford Foundation's network of transatlantic elites and domestic collaborations formed an important channel for
funding transatlantic cultural exchange and transfer following World War Il. The Foundation, the philanthropic legacy of Explore
Henry and Edsel Ford of the Ford Motor Company, was established with a twenty-five thousand dollar endowment in 1936,
Qriginally a local charity based in Michigan, the Foundation began as a pragmatic response to a congressional wealth tax
and “separated Ford money from Ford management” (Bak 2003). In its heyday, bold personalities and outside influences
drew the trust for scientific, educational and charitable purposes, into the cultural Cold War. Washington policymakers in

o Images (0)
o Documents (1)
o External Links (1)

the early 1950s feared that the United States’ post-war ecoenomic hegemony would not be sustainable without the 0
improvemnent ofthe United States’ image abroad. A collaboration between the US government and several arts .
organizations launched a wide-ranging image campaign touting the superiority of the West's intellectual freedom, and Related Entries

challenging negative portrayals of American materialism and mass culture. The Atlantic divide between the old and the

new world was retraced as a cultural link, with organizations like the Ford Foundation providing funding for abstract

expressionist art, academic journals, the performing arts, and literary exchanges. Altering the reputation of American

society abroad meant supporting the arts and humanities on the home front as well. The Ford Foundation soon became
i i i pliticians, and the intelligence community. o Museum of Modern Art

o Office of Strategic Services

o Atlantik-Briicke and the ACG
o European Recovery Program
o Institute for Advanced Studies, Vienna

lled as a “turning pointin 1948, was grounded in local work.
dation and, despite turbulent growth, assets grew to $492 B e o
ganization. A committee analyzing the future of the foundation .

areas of interest for new foundation projects and the Categones
national affairs and a department for the arts and humanities. o Transnational Institutions
from different disciplines, many of whom had been part of
s' standing abroad. . Paul G. Hoffman, former director of the
t of the Foundation in 1950. In an article entitled “Haoffman
n,” the Christian Science Monitor highlighted Hoffman's push
g for the Foundation's upcoming projects.

B e

The mostinfluential members ofthe Foundation's “all-star cast” were Shepard Stone, John J. McClay, Mcheil Lowry, and
Richard Bissell. Stone, whose parents were Lithuanian Jewish immigrants, had previously worked as a European
correspondent for the Mew York Times and as an intelligence officer for the .S, military government, helping to revive a
demaocratic German press. John McCloy, one of Stone's colleagues in Germany, previously held the positions of high
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Modern Living: Those Designing Europeans e

» Images

» Documents

TIME, February 17, 1975

» Audio

Published: June 15, 2011 Updated: April 17, 2012

European designs, from French fashion to Italian furniture, had long been highly regarded by American consumers.

This fascination continued into the postwar period even as European designers adopted some American industrial EXPIOI'E

design traditions. o Images (0)

“On the Continent today, art, architecture and artisanship are airmed at luring the consumer in addition to rewarding the o Documents (0)
creator. Reaching out from their venerable tradition of studio work, European designers, handling new materials and o External Links {0)

technologies, are raising the quality of life.. . What makes European design so successful? Is it because, as italy’s .
Giugiaro immodestly claims, the level of taste is higher in Europe than anywhere else in the world'? Perhaps, though S s,

many Europeans concede that in some other realms involving taste on an even more rarefied level — painting, for example Ca'tegories
— the center of action has left Europe for the U.S. or elsewhere.”

Read more {subscription required)
"Modern Living: Those Designing Europeans.” TIME Magal

nsatlantic Perceptions: A Source Collection
Perceptions of European Consumption

v rd

mer Design & Marketing »

Cite this Enfry e
MLA Style

“"Modern Living: Those Designing Europeans” Transatlanti
<http:ifwwew transatlanticperspectives.org/entry php?rec=46=

APA Style

“"Modern Living: Those Designing Europeans.” (2012} In Tran
Perspectives: http:diww w transatlanticperspectives.org/entry.php?rec=
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Dichter "The Needs of Europe™

Draft of an article by Dichter on American export prospects in Europe

Document Category: Archival Document File Type: Acrobat PDF File Size: 925,360 kb Download File

L

TS

WHAT ARE THE UNSATISFIED NEEDS OF EUROPE TODAY?

by
DR. ERNEST DICHTER

President, Institute for Motivational Research, Inc.
Croton-on-Hudson, New York

An article for

Illustrative documents and
images and links to the
archives from which they
came serve as resources
for scholars and students.

Business Abroad
New York, N. Y.

consist of people and their unsatisfied needs.

manufacturers are going into the European markets
|| (and other foreign markets, too) by asking themselves first: What

kinds of unsatisfied needs exist in Europe today? We might have just a4

During the postwar decades Ernest Dichter and his research company specialized in market analyses for American and
European firms, aiming to uncover the "hidden” desires and motivations of consumers. Drawing on his professional
expertise as well as his immigrant background, Dichter was particularly engaged in advising American companies in

w I » GERMAN HISTORICAL INSTITUTE
WASHINGTON DC
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Entries

This image is also linked to these entries:
o Ernest Dichter

Vil
Source and Copyright

Creator  Ernest Dichter
Source Hagley Museum and Library @ﬁ

Collection Ernest Dichter Papers & __l
Copyright Copyrighted ""-L

Disclaimer Courtesy of the Hagley Museum and Library
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Cotton Incorporated

» Return to Walter Landor »

R
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\

» Return to Walter Landor »

Source and Copyright Description

Medium Color Photograph When Landor Associates helped Cotton Incorporated
Source Landor Assaciates B9 design this logo in 1971, they aimed to show cotton as a
Copyright Copyrighted natural, synthetic alternative to synthetic fabrics being
Disclaimer Courtesy of Landor Associates Soldaithe ime.
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Home » Topics » Consumer Design & Marketing

The role of migrants in consumer design and marketing in the

X Explore this Topic
twentieth century.

o Overview
o Entries (20)
o Images (10)

Few transformations during the twentieth century have reshaped the transatlantic world more profoundly than the rise of
mass consumerism. Growing affluence, product innovations, and changes in market relations have made material
consumption increasingly more central to personal self-identifications, social relations and discourses, and government
policies. Historians of modern consumption emphasize the importance of the American model of consumption — with new
consumption patterns, marketing strategies, and technical innovations — in reshaping global consumer expectations. o References (50)

/ e”?‘eamaggfsa?"e"‘ Sn:‘“‘-mf‘f_?‘ ”:W mark‘“snm; E“’S‘rfg““_“s- B
. ing the “American Way of Life” became part of U_S. fareign i
Several topic pages help users make Featured Entries

connections between related entries and

o Documents (12)

) en played crucial roles in shaping the “American™ consumer o George Katona
sources, and prOV|de a broader contextual market researchers, or marketing experts, these migrants o Herbert Bayer
framework. o the United States as much as they helped to translate o Modern Living: Those Designing Europeans

are pan of a vibrant fransnational debate over consumption
ven in the 1970s and 1980s, as a new era of globalization
this debate underscored the enduring transatiantic B B o o I o A I T

ell as in the role of consumption in everyday life. Featured Images

o Paul Lazarsfeld

We are currently expanding the scope of
the project and now include entries on
an/ scholars, popular culture, and more.
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Transatlantic Perceptions: A Source Collection

Home » Categories » Transatlantic Perceptions

Transatlantic Relations and Mutual Perceptions of Europe and the United States

Subcategories
The transatlantic careers and the transnational netwoarks discussed in the other sections of this website took place ) .
) . . . - - o Transatlantic Relations
against the broad, dynamic background of European-American relations during the second half of the twentieth century.
o_Perceptions of the Eur City

The sources collected in this section (largely drawn from mass media of the era) were selected to provide co
broader development of transatlantic relations after World War Il — a period the included the Cold War, tre
economic growth, social movements, and the beginning ofthe process of European integration. The sou Contextual essays introduce
gauge changing mutual perceptions of Europeans and Americans during a time when the United States each Of the three main sections
by many as a beacon of modernity and a maodel for social and political change. 5till, Americans caontinued

Europe for inspiration and European developments continued to influence the thinking of American and tr of the website and provide a

elites. discussion of topics including the [~
The American Century, Americanization, and Transatlantic Relations during the ColdW  jmpact of migration on identity,

In February 1941, TIME editor Henry Luce famously announced the advent of the “American Centurv 10| transatlantic transfers, and the
War Il the United States was the preeminent global political and economic power. Furthermore, since the on oin debate over postwar
American commercial culture (including music, movies, and advertising) had begun to capture the imagin g g p

audiences at home as well as abroad. To many in war-torn Europe, the American madel appeared to oﬁeQmericanization!’ J
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Archives and Libraries

Home » Resources » Archives and Libraries

This list of archives and libraries is designed to assist students and researchers seeking material related to migration .
and perspectives on Europe. Itincludes institutions with relevant holdings and provides links to institutional records of the Additional Resources

transnational institutions as well as to collections of personal papers ofthe migrants featured in entries on our website. o Archives and Libraries

- IZI EI II' El III o Bibliographies

o Related Projects

American Heritage Center, University of Wyoming, Laramie, WY Alfred Kastner Papers. o Teaching Tools
American Heritage Center, University of Wyoming, Laramie, WY, Oscar Stonorov Papers. e T b

American Heritage Center. University of Wyoming. Laramie, WY, Victor Gruen Papers. &

Architectural Archives. University of Pennsylvania, Philadelphia, PA, Erwin Anton Gutkind Collection. &'

Archiv der Stiftung Akademie der Kiinste, Berlin, Germany, Martin Wagner Papers.

Archives of the History of American Psychaology, University of Akron, Kurt Lewin Papers. &

Avery Architectural and Fine Arts Library, Columbia University, Mew York, Peter Blake Collection. &

Bauhaus Archiv Museum fiir Gestaltung, Berlin, Germany. Walter Gropius Papers. &

Bauhaus Archiv. Museum fiir Gestattung, Berlin, Germany, Herbert Baver Papers, &

Bauhaus Archiv. Museum fiir Gestaltung. Berlin. Germany. Martin Waagner Collection. &

L JENER N
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Teaching Tools

» Bibliographies
Home » Resources » Teaching Tools

» Related Projects

This teaching tool section is intended as a repository for sources, teaching tools, and study aids for college and graduate . DUETERE
students as well as instructors. We hope that this website will promote the active exploration and discussion of topics Additional Resources
such as transatlantic migration, identity formation among migrants, and perceptions of Europe both in a historical and
contemporary context. While primarily history classes have been traditionally engaged with these topics, we encourage
theirincorporation into curricula in sociology, cultural studies, international relations, literature studies, political science,
European studies, women and gender studies, etc. o Related Projects
o Teaching Tools

o Archives and Libraries
o Bibliographies

‘Europe’ and the American Consumer

Lesson plan and assignment

Continue =

Gender and Exile

Lesson plan and assignment

Continue =

Transatlantic Connections in Mass Consumption

Two-week course unit

Continue =
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Publicatio

Home » About » Publications

Donna Gabaccia, Sally Gregory Kohlstedt, and Jan Logemann, eds. "Europe - Migration - Identity: PI'DjECt Overview

Connections between Migration Experiences and Europeanness.” Mational /dentities 15 (Spring

201 3} Full Text o Project Description
o People

With cantributions fram Jan Logemann, Leslie Page Moch, Kiran Klaus Patel, Laura A. Miller, Barbara o Events

Louis, Jessica Sperling, and Saara Koikkalainen.
o Publications

o Institutions

o Advisory Board
o Frequently Asked Questions

= "Transatlantic Perspectives: Europe in the Eyes of European Immigrants to the United States, 1930 - o Contact

E 1980." The German Historical Institute at 25 - Bulletin Supplement 8 (2012) Full Text
Historical institute

at 2

Andreas Joch. "Dealing with the American City on Transnational Grounds: German-Speaking
- European Architects and Urban Planners in the United States, 1930-1970." The German Histaric

[nstitute at 23 - Bulletin Supplement 8 (2012) Full Text

Jan Logemann. "European Imparts? European Immigrants and the Transformation of American
Consumer Culture from the 1920s to the 1960s." The German Historical Institute at 25 - Bulletin
Supplement 8 (2012) Full Text

Corinna Ludwig. "The Corporate Communications of German Companies in the United States, 19
1980." The German Historical institute at 25 - Bulletin Supplement 8 (2012) Full Texd
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