[image: ]
Suggested lesson plan and assignment for a lower-level undergraduate course in global studies, history of consumption, transatlantic history, marketing etc.


[bookmark: _GoBack]Topic: ‘Europe’ and the American Consumer
Developed by Lauren Shaw (German Historical Institute), 2011

Sample Lesson

Objective – To generate discussion about the role that national identities and stereotypes play in international marketing and consumption; to familiarize students with methods for formulating and conducting an effective survey


Structure of the lesson:

15 min 		Introduction to the topic, survey methods, the formulation of questions 

25 min 		Small-group discussion:
	
5 min………. Hand out sample survey questions and explain that students should judge them as effective or ineffective, leading or objective, quantitative or qualitative, etc. They should rewrite any questions they feel could be improved. (Topics may vary and need not overlap with the assignment to follow)

10 min…….. Discussion in small groups

			10 min..…… Presentation by small groups of their findings

10 min 	Wrap-up discussion (revisiting main points, take care of open questions) and introduction of the assignment to be completed by students outside of class (see below)
			



Sample Assignment

In this assignment, I would like you and a partner to consider the changing use of the label ‘European’ by companies and brands. In the mid-twentieth century, as today, the conscious use of ‘European,’ ‘German,’ or ‘French’ etc. to describe consumer goods was meant to associate the product with broader ideas about European styles, traditions and ways of life. 

To complete this project, you will need to use to develop an analytical essay with a strong and clearly stated thesis that describes what the American view of ‘European’ products was in the mid-twentieth century and what it is today. 
· For the first (historical) half of the research, you should use resources provided by the Transatlantic Perspectives project http://www.transatlanticperspectives.org/index.php 
· The second (modern) half of your research will be conducted as a survey. The question for which you will need to develop with your partner.


Please read the following guidelines carefully before beginning your research:

Part I
· Use the historical articles and documents from the Transatlantic Perspectives project website (http://www.transatlanticperspectives.org/category-introduction.php?rec=3 ) to discover what Americans in the mid-twentieth century thought of all things “European.” 
· Other sources are not required for this section, though you may use them if you like.
· Consider questions like: Was it a positive or a negative image? What adjectives are used to describe European products and styles? How are they promoted to be different from American products?

Part II
· Now that you have an idea what American consumers thought of European products in the mid-twentieth century, consider what they think of them today.
· You and your partner should choose a European product or company that is well known in the USA. 
[Some examples you may use are: Volkswagen, IKEA, H&M, Nutella, Vespa, etc. ]
· Find advertisements (print or video) for your chosen company or product. Consider the image that the advertisement promotes for the product. 
· With your partner, develop 10 - 15 survey questions, including questions about the following:
· The survey participant’s ideas general associations and stereotypes about Europe and Europeans
· Your participant’s knowledge, preference/distaste for your selected company or product and the reasons for their opinion.
· The participant’s reactions to and the advertisements you have selected and their evaluation of the value of the product that is being sold.
· Conduct your survey! Each of you should survey no fewer than 15 individuals.
· Together with your partner, compare your results and develop a thesis about what Americans think about ‘European’ products today. Describe the way the brand or company you have chosen markets themselves. What image do they try to create in their ads and what is the popular view of the product among your survey participants? 

Final product:
· The final product should be a collaborative essay, written by you and your partner describing your findings. It should contain your findings from both the historical and modern halves of this project.
· The essay should be 6 pages with 12-point font, 1-inch margins, double spaced. Please include a title and page numbers.
· You will also need to include an appendix at the end of your paper with a list of your survey questions and a scan of any print ads or a screenshot and web address for any video ads you have used in your research.


Due Date: Your essay should be submitted electronically no later than [time] on [Day of the week, Month/Day/Year] to [email address]. Please also bring a paper copy of your work to class (one copy for you and your partner).
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